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The average adult in the United States
is exposed to 4,000 — 20,000 brands a day.
By the end of the day, most people can recall about 12.
In a busy world, humans have an incredible
ability to filter out clutter.



Digital Marketing
at AliMed

Website, Email, Social Media, Paid Search, and CSE

The ecommerce team is responsible to explore options that engage, enhance,
organize, and simplify our customer’s digital experience while remaining cost
effective. AliMed online allows the brand to compete and exist on technological
channels of communication that engage new and old customers at their personal
convenience. These channels require user intereaction that allows us to easily track
how customers use our content and, equally as important, what they don’t use.

Ecommerce seeks to simplify the complex and overwhelming information found
in AliMed’s traditional marketing channels by giving each product, resource, and
campaign more space to easily communicate the AliMed message. We continually
perform A/B testing and monitor user interactions to understand what our
customers want and expect. By being responsive in real-time, we can reduce
clutter, organize priorities, and cultivate more meaningful relationships.

We believe healthcare organizations prefer their professionals spend more time
performing life-altering work that generates profit and less time shopping. By
simplifying their experience, we hope to encourage a long-lasting relationship that
builds trust and loyal customers.

AliMed, challenged by unique B2B healthcare obstacles, strives to stand out and
be remembered.



L Colors and Typography

R

Online Colors

AliMed'’s digital brand colors are blues, grays, and occasionally red
Colors are variations based on traditional print pieces.

AliMed Light Cyan: HEX#DFEFFC
RGB: 26, 68, 125
CMYK: 11C, 2M
Alimed CMYK: 5 or 10% of 100C

Various solid and gradient Cyan screens
are used as backgrounds in AliMed materials.

10% Cyan 20% Cyan 30% Cyan 40% Cyan 50% Cyan 60% Cyan

Light Gray Mid-Gray Gray Dark Gray Black

5C, 3M, 3Y, 0K 12C, 9M, 10Y, OK 35C, 28M, 28Y, OK 60C, 51M, 51Y, 20K 100K

HEX #EFEFEF HEX #DDDDDD HEX #AAAAAA HEX #666666 HEX #000000
RGB: 239, 239, 239 RGB: 221, 221, 221 RGB: 171, 171, 171 RGB: 102, 102, 102 RGB: 0,0,0
Backgrounds Borders/Rules/ Shadows Rules over #DDD Textin banner

Backgrounds and images



L Colors and Typography J

Online Fonts: Source Sans Pro
Source Sans Pro - A Google Free Sans-Serif Font (https://fonts.google.com/)

Main font: Source Sans Pro, sans-serif

Creative images can use any variation of Source Sans Pro

Do not change font-sizes or line-heights when coding with: <h1>, <h2>, <h3>, <p>, <ol>, <ul>, <li>
Complimentary font: Times New Roman, serif (usually italic or bold italic)

AliMed Blue: HEX #0068B3;
RGB: 0, 104, 179
CMYK: 91C, 59M 1Y
AliMed CMYK: 100C, 56M

AliMed Navy: HEX #12437E;
RGB: 18, 67, 126
CMYK: 100C, 83M, 24Y, 8K

AliMed Cyan: HEX #00AEEF;
RGB: 0, 174,239
CMYK: 100C

AliMed Red: HEX #D52321;
RGB: 213, 35, 33
CMYK: 11C, 98M, 100Y, 2K
Alimed CMYK: 100M/100Y;

AliMed Gray Text: HEX #333333;
RGB: 51, 51, 51
CMYK: 69C, 63M, 62Y, 58K




Editorial Photography

Most photo shoots happen in AliMed’s photo studio. It has the equipment to create a nursing home room
and a hospital room. Sometimes we might combine in-use or editorial shots with stock purchased
backgrounds - as long as the result is a clean and natural looking image.

Forthe web, only use simple images, cropped dynamically, that look genuine.

Final web images - keep file size as small as possible and absolutely never use an image over 80kb. Only
large images, like banners, should ever be over 40kb. Goal is less than 40KB per image. Suggestions to
reduce file size: White backgrounds (or solid color if necessary). Delete creatively added fades and
shadows. Bright colors or too many colors increase file sizes. Always keep product color accurate.

Vendor Images

AliMed uses many vendor images. Remember the exact same images are used by competitors.
Sometimes, a unigue crop can make a difference.

Stock Images

AliMed uses stock images. Be aware these images can be used by any company or any person. Display them
in a manner to reinforce the AliMed brand.

8



“ Photography “

Product Photography

Allimages need to be isolated for the web and CSEs (like Amazon).
« Images should be 72 dpi, RGB

« Must be 1001 pixels or larger in either width or height at the longest side;
the shortest side can be any size 1001px or less.

« Main product image needs to be an isolated product shot with a pure
white background. Crop tightly to the product.

« Main image must show product only. (Not a graphic or illustration).

« Subsequent images, like in-use shots, can be graphics or have backgrounds.
Crop all for best presentation but white space is built into the page template.

« Brave River’s image processor will automatically resize image to 850px wide x
480px high for AliMed.com. Please crop tightly to the product or presentation.

« Images should be named with sku number (lowest number if a family of skus).

« Save as a .jpg file.

In-Use Photography

A product manager should oversee photo shoots that show products in-use. Ensure props and positioning
are authentic. Always know the product benefits before shooting. Display the image in a dynamic and
compelling manner whenever possible.
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All Banners - Keep them simple.

Banners on AliMed.com are intended to make an impact, be memorable, and hope the customer does
something: search for a product, remember it, click it, etc. Banners should only communicate a single idea.

We do not want the customer to over analyze banners. Carousels get 5 seconds of exposure if users don’t
scroll by quickly. The main objective is to get a user to a page where they add to cart. The faster the better.

- Never overfill a banner. It can always be swapped out in a week. AliMed has lots of products and this is primarily a
B2B site. Most customers already know what their facility needs. We want to influence or upsell. Type of photography
depends on the best available. Product shot or lifestyle does not matter. Use what works best.

Always use short headlines: 12 words or less for headline + subheadline. 8 words or less for just a headline

Fonts must be Source Sans Pro. Preferebly black or white. Sometimes AliMed Red or AliMed Blue.
They can be Uppercase or Upper and Lower depending on readability.

1500px wide, 300px high

Original should be built to size with resolution 300px/inch - fonts should only be 16pt, 12pt, or 8 pt.

- If you build an image at a higher quality or larger scaled size, do the math to match font sizes above.

- Try not to edit an image built to size at 72dpi - quality tends to be bad.

Always save and store hi-res layered file as a psd or tif. You will almost always need it again.

Save for web. Play with quality to minimize overall size but retain good quality. Keep file sizes as small as
possible to maximize site speed. Never make a banner over 80KB. Goal is under 40KB. Use jpg, png, or gif.

Large, cropped, dynamic images are recommended. White backgrounds are preferred if possible.

Static Banners: poes not revolve. No arrows or ellipses.

MATERIAL
AND TOOLS

Revo lVl ng Banners: Limit 3 to a carousel. Leave room for arrows to accomodate smallest
size: 200px from sides, 133px down, 51px high. A little extra space would be better.

(If needed, only use a rule on the bottom. Outline below is to show sizes and locations of arrows.)

s Adjustable Heel Lifts

¢ You choose the height!
%pmpx N Peel to adjust.,




“ Banners ‘[

Homepage Banner

Always have short headlines: 12 words or
less for headline + subheadline. 8 words or
less for just a headline

1200px wide, 600px high

Original should be built to size with
resolution 300px/inch - fonts should
only be 16pt, 12pt, or 8 pt.

- If you build an image at a higher quality
or larger scaled size, do the math to
match font sizes above.

» Try not to edit an image built to size at
72dpi - quality tends to be bad.

Left 800px is saved for copy added by code.
In this 1 location only, hard coded breaks
are acceptable if you need extra room or if
it looks odd. Test scalability to make sure it
looks okay live at all sizes.

Do not change font-size or line-height
when coding: <h1>, <h2>, <h3>, <p>. Do not use <ul> or <ol> here.

Bottom right corner has 3 ellipses (white and red) that control carousel.
It will cover image beneath. If possible, in that area, the image should not
be white or AliMed Red.

Banner saved at 'z size, headline
included in graphic.

« If there is white or AliMed Red under the dots they will
blend in and not be seen.

- Do not use the AliMed Light or Mid Gray as a prominent background color.
It blends in too much with the content area beneath the banner.

Save for web when done. Play with quality to minimize overall size but always retain good quality. Keep file
sizes as small as possible to maximize site speed. Never make a banner over 80KB. Goal is under 40KB. Use

jpg, png, or gif when appropriate.

Save a half-sized version with copy layer visible (600px wide, 300px high). Banners swap at a certain size for
smaller devices and coded copy will disappear.

- If you rebuild to size (600px wide, 300px high) 300dpi, make the font sizes 8pt; 6pt, and 4pt.

Email Banners: soopx widex 150px high.

DESIGNED FOR VERSATILITY

11



L Buttons

Buttons: Assorted dimensions

Some web image buttons are other dimansions, but standard sizes depending on where they belong.
All images on a page need time to load. Try to keep them under 40KB if possible. Less is better.

| I R EH

Landing Pages: Depending on assortment of product images Video:

use consistent size that would look best. Screenshot from movie.
400px square -or -300 high x 400 wide. 400px wide x 225px high

Blog: Article images also Product Page: Product Specialty Area Category:

thumbnail buttons. Sheet button. Products only.
400px wide x 267px high 216px wide x 280px high 300px Square

Website CTA Buttons:

Buttons that use code: Copy buttons are AliMed Blue #0068b3 and on hover become AliMed Navy #12437e.
On homepage: buttons are AliMed Cyan #00aeef. The bottom 2 buttons have an AliMed Blue hover #0068b3.
Text is always white over dark backgrounds.

—— ———

Email CTA Buttons:

Buttons that use code: Copy Buttons are #12437e with white text, no hover color change.
They should be approx 56px tall, length varies (based on copy).

SHOP ALL INFECTION CONTROL SEE THE ALISTRAP DIFFERENCE! SHOP NOW

12




Buttons J

Web Buttons: 600px wide x 400px high

Most web image buttons are 600px wide by 400px high. Try to keep size of images as small as possible.
All images on a page need time to load. Try to keep them under 40KB if possible. Less is better.

FREE

SAMPLES

Special Offers: Use graphic or Positioning: Use crop of main Specialty Area: Preferably an
version of the sale banner. graphic from page . in-use image with person.

PAlMed  Speech Therapy

||||| — — =

Resources: Use descriptive eCatalog: Catalog Cover -
image or graphic. centered like current buttons. image or graphic.

STOOLS AND SEATING

Free Samples: Dynamic image Specialty Resources: Use Specialty Subpages: Image or

of product. appropriate image or graphic. Graphic. Short copy if need to
fill space.

i ﬂ I, #
A7

Custom Products Button With Hover Effect: Repurpose existing
code for hover effect. Use 2 images: (1) Illustration in 100% cyan.
(2) Real Photo. 13
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Print Icons for digital media:

Most catalog icons are here: InDesign Library location: JOBS/Templates & Masters/Catalogs/Libraries.

Unless a registered trademark, change text to Source Sans for all digital projects.
Unless it is a regularly maintained banner or email - no graphic should ever contain copy indicating

a sale, price, or new item. It is too easily forgotten and then becomes obsolete.

%@&‘ “600%

Maintained graphics only Antimicrobial Weight Scales Made in the USA

* ':__ ':'.'. - .,) WEF{-BZESS EMR
.ol available \READY /
Bluetooth Sound Wireless Graphic EMR-Ready
PDAC 0S| a ;1\- ped.
APPROVED i | o & SIZe5
PDAC Approved Oversized Shipping Truck Required Pedi Sizes

B A\ [ve (o)

Prescription Required 935492 signs ASTML

Icons specifically created for the web

IN STOCK ITEMS e
SAME DAY SHIPPING

ORDER BY 3PM EASTERN WEEKDAYS

Play Video In Stock, Same Day Shipping

All Print to Digital Content: (For Graphics and Text on all Channels)

Never use page numbers, prices, references to catalog locations, and do not use “View at AliMed.com”.
Words like NEW should be used at discretion, only on short term graphics, with predetermined end dates.

14
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Images J

Resource List Pages:

Resouce pages with lists

for links: EAliMed

with shadows. :_:_;:
Topoverlappingatanangle. =
Fade to white on right. Qm‘-’iﬂf
Float left on page. .-:
Use code on existing pages to 3 :_;;ﬂ-
keep correct column widths. ;i
Use existing image as a Ev '

template if needed.

300px wide x 903px high

News/Press Releases:

FOR IMMEDIATE RELEASE |

AliMed

NEWS RELEASE
News Release Logo: Copy logo from a

pre-existing news release for consistent size.

366px wide x 161 px high

The Right Stra

Right Length

E‘"—"Y Time! Ergonomic:
i ) Digital He:

! iy vabie \

=
== BAUERFEIND

News Release 2nd Logo:

Wiy Free™ Paill-Cord Ala

..........
- e B

[
hhhh

If a second logo is needed in a press release.
366px wide by any height - Resized by template.

Landing Page Images: Sizes vary depending on layout.

Email Images:

1 product emails: 560px wide x 300px high or 160px square.

FREEDOM™ 360 Socket

All other emails:

260px wide x 200px high or
110 square. Some emails have
a combination of the 2 sizes.

LEL(

15
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PRODUCTS ~

AlLs
Baratrics
Bauerfeind
Clinic Supplies, Equipment, Furnishings
Diagnostic Imaging
Diagnostic Equipment
Durable Medical Equipment
Emergency Preparedness
Ergonomics

Fall Management

Footwear, Insoles, Inserts
Heel Protection

Infgction Control

Megical Carts

Medlical Materials & Tools
Meflical Staff Safety

MNeger Events

Operating Room

o e ints angd Brace

Homepage
showdown
appears on
computers and
wide devices but

(y &k Alimed, Inc. (US)

£F most Visited 5] Smashing Magazine.. [ SmeshingCont Lond... [ Adwesk - Breaking ...

SPECIALTY AREA ~

Home Page

https:/fwwesalimed.com

2% Advertising & Marke_. (ad) The best and Iarges._.

CUSTOM PRODUCTS ~ RESOURCES ~

- 0 * ‘=l Search

Trusted Products.

AliMed combines on-site customization capabilities with a vast

portfolio of specialty healthcare products designed to improve

patient outcomes and experiences.

SHOP PRODUCTS NOW

Hamburger menus
are used on narrow
devices instead of

nav bar categories.

Easily recognizable
icons replace copy
on narrow devices.

+ Ih & w @D & =80

T Marketing, Advertizl.. “& It's Time to Master I T ManageEngine - AD.. &2 ADP

Free Catalog Request  Bid/Quote Reguest

2 banners are
built for the
homepage.

A smaller one
is used for
small devices
like phones.

disappears on
narrow devices.

- 1 Bl
Il
2= B opm

EXAliMed

1 [ Bl
[

= EX Alived 8 =

Fadd W

: Trusted Products.
D\ AliMed i

Trusted Products.

AW

Why AliMed?

Q) inraalis Solliens
& Trusted Products
ﬂ Hard o= Find fems

Why AliMed?

& innovative Solutiang
ﬂ Trersbed Products

Durwide selection, top qualioy, ..,.l'" a Hatrad-fo-Find Mamns
srlnrcabu limy, Rupreniar arre B s SRRt g

Lurresirzund i w B i sy mede
yvmad il e vvvhiet sl Ll o 1 el

Felicia and the Norton logo
Just for you section products decrease to 1 across on a phone. do not appear on a phone.



“ Home Page “

Navigation Bar

Homepage
Showdown:
Lists all main
categories
from the
product drop
down menu

Why AliMed?

bullets and copy
about why
customers should
prefer AliMed as
their first choice
Pop-up Felicia for medical
product shopping.

Learn More Link

Info why to sign up for email! Sign up foremail ~ ERILRN O

Just For You

< Provided by Reflektion. Personalized suggestions >
based on user’s previous interaction with our site.

Footer

19



L Category Pages* J

R

4 Columns Across or 3 Rows Across with Sidebar: Static Banners & sidebars are goal for all categories.
Responsive pages: Columns reduce. Smallest screen 1 across, banner disappears. Boxes shadow on hover.
CMS: Store > Category Manager. Use to change or create categories. (Cat Images show products only.)

Navigation Bar

Static Banner:
See page 10 for details.

breadcrumbs
H1 - Category Name

Image Image Image Image
Category Name Category Name Category Name Category Name
Image Image Image Image
Category Name Category Name Category Name Category Name
Image Image Image Image
Category Name Category Name Category Name Category Name

Image Image Image

Category Name

Category Name

Footer

Category Name



L Subcategory Pages* J

4

3 Rows Across with Sidebar or 4 Columns Across: Static Banners & sidebars are goal for all subcategories.
Responsive pages: Columns reduce. Smallest screen 1 across with sidebar below. Boxes shadow on hover.
CMS: Store > Category Manager. Use to change or create categories. (Cat Images show products only.)

Navigation Bar
breadcrumbs
H1l - Category Name

Sidebar

Content:
Image Image Image
e Includes
educational
copy for
SEO.

Category Name Category Name Category Name

* Images and
banners are
sometimes
included. Image Image Image
(400 px
wide, any
height.)

Category Name Category Name Category Name

* Background
is always
white.

e Border:

1px
solid
#dddddd.

Image

Category Name

Image

Category Name

Footer

*Category and Subcategory pages share a template.
Hierarchy is the only distinction.

Image

Category Name

Image

Category Name

Image

Category Name

Image

Category Name

21



L Category Product Pages J

Product Level Category: Sidebar optional. Click within product border to go to product page. Compare option.
Button Options: 1) Add to cart: directly 2) Choose Options: if more than 1 sku.

Responsive pages: Columns reduce. Smallest screen 1 across with sidebar below. Boxes shadow on hover.
CMS: Store > Category Manager. Use to change or create categories. (Product images show product only.)

Navigation Bar

22

breadcrumbs

H1 - Category Name

Sidebar
Content:

e Includes
educational
copy for
SEO.

e Images and
banners are
sometimes

iﬂElUdEdi Compare Compare Compare
(400 px
wide, any
height.)
Image Image Image
e Background
is always
white. Product Name Product Name Product Name
Starting at $00.00 Starting at $00.00 Starting at 500.00
+Border.
Sglld Compare Compare Compare
#dddddd.
Image Image Image

Items found and filtering options

Image

Product Name
Starting at 500.00

OPTIONS ORADD

ProductMame

Starting at 500.00

Image

Product Name
Starting at $00.00

OPTIONS ORADD

ProductMame

Starting at $00.00

Image

Product Name
Starting at $00.00

OPTIONS ORADD

Product
Hame

Starting at $00.00

OPTIONS ORADD OPTIONS ORADD OPTIONS ORADD
Compare Compare Compare

F1 number of pages

Footer



L Specialty Pages J

Categories for Target Customer Groups: 3 banners (max). Would prefer 9-12 featured categories.
Responsive pages: Columns reduce. Smallest screen 1 across with sidebar below. Boxes shadow on hover.
Banner stays but gets smaller.

CMS: Content > Add New Page or View Pages. Page Layout: Specialty Layout.

These pages are specific templates that require specific coding. Use existing coding as a reference.

Navigation Bar

Revolving Banners:
. See page 10 for details. -
breadcrumbs
H1l - Category Name
FEATURED CATEGORIES
Image Image Image
Blog
Content: Category Name Category Name Category Name
Up to 3 of
the latest
blog
headlines Image Image Image
and start
Gf_ o py Category Name Category Name Category Name
will auto-
populate
into this
sidebar.
Footer

23



L Product Pages J

Product Level Category: Sidebar optional. Click within product border to go to product page. Compare option.
Button Options: 1) Add to cart: directly 2) Choose Options: if more than 1 sku.

Responsive pages: Columns reduce. Smallest screens are 1 across with sidebar below.

CMS: Store > Product Manager. Use to change or create product pages. (Pricing updated through AX.)

Navigation Bar
breadcrumbs
H1 - ltem name or drop down of skus
Product Name oty breaks? avallablity
Emall a Friend th hreaka‘:-' In Stock?

Main Image: Will change whenan  Compare

alt is clicked. Brave River image oty- | 1 |+
processor resizes image to 850px
wide x 480px high & reduces file
size. Crop tightly to image. Click
for a detailed pop-up or to watch
videoin a pop-up.

PRODUCT HIGHLIGHTS
« Short bullets that highlight
product details.

« Supplied by Creative.

«Free Sample link may be added

Alts: Up to 6 across. May include under highlights.

video icon for a video pop-up.
MORE ABOUT THIS PRODUCT

Supplied by Creative. Additional
content, like Product Sheets links,
may be added below description.

Read More -

Similar Iltems

< Provided by Reflektion. Personalized suggestions S
based on user’s previous interaction with our site.

You May Also Like

< Provided by Reflektion. Personalized suggestions >
based on user’s previous interaction with our site.

Footer
24



Resource Pages

2 Main Resource Landing Page Layouts: Reuse existing code if possible to keep consistent “template”.
1. The basic buttons across. 2. Two columns: image on left with right fade; link list on right.

Responsive pages: (1) Columns reduce. Smallest screen 1 across. Boxes shadow on hover.

CMS: Content > Add New Page or View Pages> Page Layout: Single Column Template.

If linking a page to a resource page it must be manualy added.

I :

Navigation Bar
breadcrumbs
H1l - Name
Image Image Image Image
Resource Name Resource Name Resource Name Resource Name

=™ "

Resource Name Resource Name Resourc Nﬂlffgﬂﬁﬂﬂ Bar
breadcrumbs
H1l - Name
Name of Link Goes Here
Name of Link Goes Here
Footer Name of Link Goes Here

Name ofLink Goes Here

Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here
Name of Link Goes Here

Mame of Link Goes Here

Footer

25



Lan

ding Pages

Landing pages can be unique if there is a purpose. Or they can be templated like resource pages. (Page 25.)
All pages must be built/designed to be responsive and be an extension the AliMed brand.

INAliMed sonasaso

N, -

MY ACCOUNT CART =

PRODUCTS ~ SPECIALTY AREA ~ CUSTOM PRODUCTS ~

Harme iitelThe SgaEcia Iy Fesourom Fositioning Gaide PO s FosiTioning

Fowler's Positioning

Pressure concerns: Ococipital protuberance, Ulnar nerve, Sacral area, Popliteal nerve, Heels, Scapula
Procedure Types: Arthroscoplc shoulder, Rotator Cuff

PATIENT POSITIONERS
FOR EVERY

PROCEDURE:

SURINE

| Hasrom Hesdrest

©

R il
Armboard Strapg

LATERAL

FROME

LITHOTO MY

FOWLER'S

TREMDELEMBURG
REVERSE TBURG. | Veria-Beard
SHOF FOWLER'S
Alidal™ Fall-Langih
Surfece Bwmrlay

Fost Extansion

Patient Positioning Products

AliLite™ Standard Armiboard
Pads

alilite™ Head Donut

Patient Transfer and Surgical Surfaces Supplies

AliMad® Patient-Transfer Device Fatient Roller Replacemant

Conver

0.R. Accessories

0

-

Covars for Gel Table Pad

Hygienic Donut Covars

Norion
I i el o 17 1 - Mo = P et B TS, il

Alinded® A-Li

1T

AliMed Clark 5

RESOURCES ~

VIEW ALL FOWLER'S (OR BEACH CHAIR) POSITIONERS

Faot Pedal Mayo Stand |

On Tal

26

Sfurtaclavahle Mageakic
Instrasert Pad

AliGal™ krmbeard Pad |

AliGal®iHanl
Prafector Pad

PRODUCTS ~

Free Cotalog Request  Bidfuote Request

SPECIALTY AREA ~ CUSTOM PRODUCTS - RESGURCES ~

=T i FRQ Prorichanrts

Worldwide

AliMed-your global source

for healthcare products
Acute Care « Orthopedics « Skilled Mursing/Rehabilitation

CE-Marked Product Brochures

Altdiad, Ing 55 3 U5 based imernationad manefacterer and distrbeter of progucts chat reacke across the oentinuwm ol cane
i tho acete care, skiled nersingrohabiftation and orthapedics markots. ARMod utillzes UK - and Ewmnpean-ased
distributors to ersune prampt delivent

Wich owver 4 yoars cxpadioacs i the koalibcare anena, AliMed & a trusted suppler ol a oemprehera®e renge of top-qualioy
nrochicns. W are continually updating our ofering of CE-marked ineens, chock back ofen farupdated listings.

For mare information on distributing AliMed products outside the U, 5., please oantact Patrick Kyme.

CLICK ON THE LINKS BELOW TO DOWHNLOAD DUR PRODUCT BROCHURES.

Diur CE-Markad prodiets ang bem b oy irte the fallaving theee ategariss: Aoute Carne, Dethopedics, and Skilled
Wi Bl I Lo,

ACUTE CARE

ABOUT LG CORMTALT WIS

SKILLED
NURSING/
roclucts REHAEILITATION

ORTHOPEDICS

RETURTES PRIWWIY POLICY BADG  EVENTS

B0R225.2600 | custemerservice @alimed.com

e I L] g i Seemeved | olcrrsor e dn vige § dosckeor et by D B fohiiom

MY ACCFUNT CART ™

Frowe Cirtalog Fiqueesst et R st

KEY DISTRIBUTION PARTHERS
# Acoellor Medical - Canada

& Caretua - lecland & United Kingdom
# Carily Rehab - Caribbean

& O] Wedheal, Lid. - United Himgdaom
* Dipromed - Latin Amernica

® Distribuidon de las Americas - Latin & Central
A ick

* Durzble Medical Eguipment - New Zealand
= Eikon, LLE - Wordsida

* Kestoring Surgical = United Hirgdem

= Meckers Medical - Mezherlard

® Sgarm - South Africa

& St Technology < Hong Hong

w Thermor - Canacl

f o @ in G




Landing Pages

Reusing elements will help maintain the AliMed.com look and feel: Add shadows on hover to boxes. Try to
reuse column widths. If possible resize responsive at the same widths. Never change font sizes with css.
CMS: Content > Add New Page or View Pages> Page Layout: Single Column Template.

MAlMed masee G

PRODUCTS ~ SPECIALTY AREA ~ CUSTOM PRODUCTS ~ RESOURCES ~ Free Calalog Request  Bid/Quote Request

Hofrwi Pt i s & Srait a0y Mdsouroe Hergainal s Soli o Tl Nantisg

Floor Matting

Chaose the sight nuat ::::::Eﬁ:ﬂ :::::!'fr SLIPS. IMPROVE
for the job PRODUCTIVITY. ‘

Anti-Fatigue Mats are designed to
reduce tensian and strain on the
body caused by standing in ane
place for an extended period of
time. Enginesred bo provide more
traction, Anti-Slip Mats help
prevent slips, trips, and falls to
irmprove workspace safety, When
cleanliness s important, choose
Critical Area Mats that are
antimicrobial, autoclaable, or

Foot, leg, and back pain fram long days of standing on the job are seme of the
mast camman causes of workplace fatigue whils slipa, trips, and falls rank
second foar moest costly staff injuries, AliMed's wide salection of ergenomic floor
matting ranging from anti-fatigue to anti-slip helps combat these everyday
workplace injuries to create a safer, more productive enviranment.

i = L ]
have static-control properties for rat
use in ceanroom or foeod-prep -:-:

"y H emdronments, Keep facility *e¥a
AIIP"IE[]‘ entryways and high-treffic areas .: ::
PRODUCTS ~  SPECIALTY AREA~  CUSTOM PRODUCTS~  RESOURCES - e 2.'s

absorbing Entrance Mats to help Fele

T —— reduck contaminants. :: ::

L 2 L] !

Billing and Payments Other options: stal
.

Will | be charged Sales Tax? e

Wi 2pgly the apglicable U5 Sales Tax to crders shippod ta AT, CA, CT, 1A, 1L, M4, ML N, P, SC, S0, T, W8, and WL 1 o ane a ta
cogry af your fax cxempt certificate. f you are based im another U, 5. state, vou are responsible forsubmiting appllcalble use f2ees o
State Department of Revenue.

Anti-Fatigue Mats Anti-Slip Mats Critical Area Mats

What are my payment choices?

W aooopTACH'S, Yisa, MasterCard, Disoseer, and American Exgrass, Checks are also aoopmmed, veroime SCoouwns sve sebpecT fea i Surgical Ak

roifecthon changes fhar ane inoumed, Mimi Fﬂtigllﬂ‘
Mats Insales

What about returned checks?

& 525,00 Fee will be charged for all retumed checks

| need a copy of my invoice. How do | get one?

Cophes of your I loes ane svallable ordine: paperless customer Invekoes, You can also call customner serdloe arsd peowide your ordi
inwoice. Mobes Tor credit card ordess, vee willl be Fappy to fax you a copy of the order 32 invoices are not created for ored it cand ordies

When will my credit card be bi

ewi 7 orod it eard will Ba bilad ko pour ordar is

RY ACCOUNT CART ™

What are your payment terms? | propucTs - SPECIALTY AREA~  CUSTOM PRODUCTS - RESOURCES - Froe Catalog Request  Bi/Quote Request [/00Ct

Payrnest terrns ane Net 15 bo estabdished aconianis)
Are you involved in third party £

Mo, You can purchase the (bern from illed. coen ar Ali “ Ed = u LT Rﬂpﬂ dd Ed'rll cn ntra“u I"'E B ra EEE
Bo you provide reimbursement

We o bave some suggested Mealthcare Comeran
BFOITHSES O BLETMMEES 55 10 1M Seailabily of ned
weell a5, wehiethar the vee of 2 product complies mj

Home | Resources | Specisby Resources | Orchopedic Selutions. | A5ned® U [TRAsasced™ Contractee Braces

Static progressive stretch gradually increases range of motion

Does AliMed offer any electron fv¥ @in G

es, AliMed has part nerships with GHE - Clobal Hes

Does AliMed have a GSA contrac

AliMed |5 an approwed GEA vendor Click here for iU

AECUTES COMTACT UG RETURNG PRACTY POLICF BL
JO0IZEZEL0 | cwstemerservioe=alimed. oo
Elbowr Orthoses Enes Oethoses Wrist Orthoses

& TR & 1 i Froecreod. | clorerereer de v & dows oo mend: by Brower g

1. Padded cover absorbs moisture te help prevent skin maceraticn
2. Thigh and calf cufts bend for an optimal fit

2. Foam-covered, bendable £pine for quick, tool-free adjustrments

ABOUT US CONTACT LS RETURMS PRIVACY POLICY BLOG EVENTS
B0O.225.2610 | customerservice@alimed.com f 9 & in G+

£ 3258 4l Rights Fezerwes, | elommeros Sies gn & d eee ko prment by Bares Freer Soluboms
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CMS: Multimedia > Videos: After uploading video to YouTube you can add a new video.

Enter info into boxes provided and the information will populate where it needs to go - filling required
predetermined templates automatically.

T Video Page

Navigation Bar
breadcrumbs
H1 B NﬂmE Select Category
Video Category Dropdown -
Video Image
Video Title
Image
Title of video
Up to 3 line description of video goes YideoTitle
under image. Top of Image
Video Main Page
Footer

EXALMed seomszas

FEODULCTS « SFCCRALTY RAEA - DESTON FRODULTS « BESDUELES -

L] MFACDE

e R >

AliMed Videos
FLATURED ABEOE

BT DONTETAA HTVES FEADTHET B0 EIATT
BB SR BEIE | ol el g G e

. B e e
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Blog/Articles

CMS: Content > View Articles: Create new using Blog Layout. Do not “Allow Comments” or “Show Authored
By” - uncheck them. DO NOT upload image in Page Image. Image is added in code. DO add image in Article
Preview Image - it adds blog to the main Blog Page. Use existing code on old blogs unless a new layout is
requested or needed.

Blog Article

Navigation Bar
Search Blogs breadcrumbs
Article Name or Headline
Categories Dsa?e.;ia[ lcons
Links to Headline ':"r Blog Image: Also use
other hl_ﬂg .?‘ubhe:ad!me as thumbnail button
categories if available _ in Article Preview
Recent ESﬁz ::i;bl :1?15 ;‘;’ lr.!}n Image. 400px wide x
Topics top left of page. On 267px high
Links to small screens main image will go over copy.
other blogs Other images, logos or graphics may be used .
sorted byg depending on layout. Blog Main Pa ge
recent AliMed sosaasano
topics. e oot iyt
Blog
(No outline =L LT
for this —
section.)

e aiSs ke conoes
b eatesghas red stk
L clat My

Footer

RECENT TOPICS
Ergorcrnic Safwty )
Fall Fyoeaihl o
dfiction Lastred |3
Crropeidics 2]
Pl Pasticning [15)
el Trann shat | €]
Pressre Fares (4
e ioam B
Ragkation Profociion |51
Spdimis and Aoces [3]

S g ol Supplies 1)

Thgroid Bhiefes
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Custom

CMS: Content > View Pages. If adding to the custom page reuse existing code.
Button With Hover Effect: Use 2 images: (1) lllustration in 100% cyan. (2) Real Photo.
All other elements are set up to resemble a 4 column Resource Page.

30

LNALMed sonszee (T WvAccowT  caar =

FPRODUCTS ~ SPECIALTY AREA ~ CUSTOM PRODUCTS ~ RESQOURCES ~ Free Catalog Request  Bid/Cuiobe Requesst

bt DL Produas

Custom to your specifications!

Simple ordering and fast turnaround. Click a button to create your own custom product.

YOUR IDEAS, QUR CAPABILITIES. Whether vour need is as simple as creating a specific-sized cushion or as comples as engineering a unique type of patient positioner, AiMed has
the expertise and suppart totake your product idea from concept to completion — on spec, on time, and on budget,

STRAPS POSITIONERS CARTS CART COVERS

i I' .I. | .\.\"\-\. e . :
- ____&l'kﬂ ! b9 .\'"w-.___ ' .-_..__.]
..:__.d-_ T——— q . o - 1 -"-.

SUPPORT SURFACES STRETCHER PADS SANDBAGS RADIATION PROTECTION
""--\. o -5:‘ =
. - B
. ....__..._-':_'.- "'-\.\,x\r: '\-\.H_\.. I
,_;_:'l s -~ %\H .-...l'-\_
= "--_.|._|_'_' = ) /
[ - i Hi‘;\\b o _ﬂ;,:-"’ﬁ | {

Custom [ze it Customize It Customize It!

TOBOGGANS CUSTOM FAQ CUSTOM PROCESS
T .-.-.--""- i -.-'-"'m_\ _.--'"'- - T "
| 7 Frequently ~  / Custom ™
P, | Asked | | Quotesand

\‘\: s '“xﬁ___QUDE tions f' VAR __.Drdf:frmg;'ﬁ_f

ABOUTUS CONTACT US RETURNS  PRIVACY POLICY DLGS  DVENTS
B00.225.2610 | customerservice@alimed.com § ¥ @ in G

£ 03 AL RIS BESaeas. | SCOMTTRR: O 0o N & OXrwilog 1 GOt O B M Splatione




News/Press Releases

CMS: Content > Add New Page or View Pages> Page Layout: Press Release.
Page image is News Release logo. (Copy from an existing page and reuploaded with browse button.)
Add heading. Page content will be 2nd logo if one exists. Second Block is Contact info. Third block is copy.

AIH\IEd $00.1232610 ¥What can we help you Find! MY ACCOUNT  CART ™=

PRODUCTS ~ SPECIALTY AREA - CUSTOM PRODUCTS ~ RESOURCES - Free Catalog Requaest Bid Quote Requast

Harme Resources Mews Alitded Joins the Atteinia Product Catalog

AliMed Joins the Attainia Product Catalog

'FOR I?-fiHFfT}IA.TF,F!F.]-F..-";Rr;_ E‘t‘talﬂla
AllMEd PRESS RELEASE

NEWS RELEASE

AliMed

Shrikant Rahalkar,

Vice President of Marketing
srahalkar@alimed.com
TB1-329-2900 ext. 303

Attainia

Jill Werley
marketing@attainia.com
BGE-268-2464 ext., 702

AliMed Joins the Attainia Product Catalog

Dedham, MA - December 10, 2013 — AliMed has partnered with
Attainia, the industry leader in web-based capital equipment planning
and budgeting enterprise solutions for the healthcare marketplace, to
suppaort content far their medical and ergonomic products in the
Attainia catalog. Supporting AliMed products in the Attainia Catalog
will save members time with one-stop shopping for pricing and
specification details.

ABOUT ALIMED, INC.

For over 40 years, AliMed has manufactured and distributed both
commanly-used and hard-to-find acute and non-acute medical supply
products. As a leading developer, manufacturer, and distributor for
more than 500 suppliers, AliMed provides the broadest selection of
specialty solutions for haspital, long-term care, and rehahbilitation
facilities taday.

www.alimed.com

ABOUT ATTAINIA, INC.

Attainia, a privately held company based in Mauntain View, Califoernia
and founded in 2001, is dedicated to impraoving the strategic
management of the healthcare capital equipment lifecycle. The
Attainia suite of enterprise solutions includes FLAN, BUDGET, PREDICT,
and WATCH. With a product catalog supporting over 2,600 suppliers in
more than 5,000 categories, over 533 billion in capital dollars are
planned and budgeted by the some of the largest U.5. and
international healthcare architectural and planning firms, healthcare
integrated delivery networks, and individual hospitals.
www.attainia.com
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One Product vl

Lkze this area to offer a shod teaser of your email's content. Text here will show in Email not displaying cormectly?

the preview area of some email clients. View it in your browser.

FNAliMed

600x]50

Main Header

Secondary Header

Customize your template by clicking oa.the style editor tabs on your right. Set your fonts, colors, and
styles. After satting your styling is all doneyou can click here in this area, delete the text, and start adding

your own awesome content.

560x 300 ’ Secondary Headers and

Second Main Header are
optional/removable

Main Header

Secondary Header

After you enter your content, highlight the text you want to style and select the options you set in the style
editor in the "styles” tab. Want to get rid of styling on a bit of text, but having trouble doing it? Just use the

“remove formatting” button to strip the text of any formatting and reset your style.

Follow on Twitter Friend on Facebook Forward to Friend

B Y% current _year YYYY®W, AliMed lnc., %%account sddress¥%%. We value your privecy - view our privacy policy.

unsubscribe from all emails update subscription preferences

34



One Product v2

Use this area to offer a short teaser of your email's content. Text here will show
n the preview area of some email clients.

Y NAliMed

Is this email not displaying cormectly?
View it in your browser.

600x150

Main Header

Secondary Header

Getting started: Customize your template by clicking-er
the style editor tabs on your right. Set your fonts, colors,
and styles. After setting your styling is all done you can
click here in this area, delete the text, and start adding
your own awesome content!

After you enter your content, highlight the text you want to
style and select the options you set in the style editor in
the "styles" tab. Want to get rid of styling on a bit of text,
but having trouble doing it? Just use the "remove
formatting" button to strip the text of any formatting and
reset your style.

K] Friend on Facebook

k Follow on Twitter

Forward to a Friend

160 %160

Tertiary Header

Repeatable content blocks:
Hover over the drop arrow in
the upper right of a region 1o
loggle a menu of options
unique to that section, like
Copy', 'Move Row Up’, or
‘Delete’. You can also get a
little fancy: repeat blocks and
remove all text to make
image "gallery"” sections, or
do the cpposite and remove
images for text-only blocks!

Follow on Twitter Friend on Facebook Forward to Friend

Q ¥¥currant_year YYYY%M, AiMed Inc., %%eaccount_address%%. We value your privacy - view our privacy paolicy.

unsubscribe from sl emails update subscription preferences

%

Secondary
Headers and
Tertiary Header
are optional/
removable

35
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One Productv3

15 this amall not displaying comactly?

Use this area to offar 3 shart teasar of yaur amall's contant. Taxt Rene W
View It in your browsar.

show in the preview area of soma email clients.

Y \AliMed

600 x150

Main Header
Secondary Header

Tertiary Header

Getting started: Customize your template by clicking on the style edilor tabs on your right. Set your fonts,
colors, and styles. After setting your styling is all done you can click here in this area, delete the text, and

start adding your own awesome content!

After you enter your content, highlight the text you want to style and select the options you set in the style
editor in the "styles” tab. Want to get nd of styling on a bit of text, but having trouble doing it? Just use the

*remove formatting® button to strip the text of any formatting and reset your style.

Y Y v

Product Name

Repeatable content blocks:
Howver over the drop arrow in
the upper right of a region 1o
togglke a menu of options
unigue o that section, like
‘Copy', '"Move Row Up', or
Delate’. You can alkso get a

Product Name Product Name

Repeatable content blocks:
Hover over the drop arrow in
the upper right of a region to
toggle a menu of options
unigue to that section, like
‘Copy'. '"Move Row Up', or
Delete’. You can also get a

Repeatable content blocks:
Howver over the drop arrow in
the upper right of a region to
togole a menu of options
unique o that section, like
‘Copy'. 'Move Row Up', or
‘Dalete’. You can also get a

little fancy: repeat blocks and
remaove all text o make image
*gallery™ sections, or do the
opposite and remove images
for text-only blocks!

little fancy: repeat blocks and
remave all text to make image
“gallery® sections, or do the
opposite and remove images
for taxt-only blocks!

___ sornow __J)

ittle fancy: repeat blocks and
ramove all text to make image
‘gallery” sections, or do the
Opposite and remove images
for text-only blocks!

Follow on Twitter Friend on Facabook Forward to Friend

0 %0%Gomemt peer YY Y Y959, AMad inc., %%account address?6%. Wa value your Drivacy - view our privecy policy .

unsubacribe from all amsils  update subscripbon praferencas

Secondary & Tertiary Headers
are optional/removable

Product blocks are repeatable

Shop now button is
removable, used when

there is an associated landing
page otherwise link to the
products directly



Newsletter Style

Lise thie area to offer a short teaser of your email’'s content. Text hare will show in Email not displaying cormactly?
the preview area of some amaill clients. View It In your DRowser.

AL

600x150

Main Header

Secondary Header <«

Customize your template by clicking on the style editor tabs above. Set your fonts, colo Ae es.
After setting your styling is all done you can click here in this area, delete the textand start adding your
own awesome content.

Secondary Header 2
Make your email easy to read

After you enter your content, highlight the text you want to style and select the options you set in the style
editor in the "styles”™ tab. Want 1o get rid of styling on a bit of text, but having trouble doing it? Just use the
"remave formatting” button to strip the text of any formatting and reset your style.

Follow on Twitter Friend on Facebook Forward to Friend

8 ¥eHMcurrent year YYTYYR%%, AliMed Inc., %Yaccounl address%%. We value your privacy - view our prmvacy policy.

unsubscribe from all emails update subscription preferences

Secondary
Headers

are optional/
removable
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Use this area to offer a short teaser of your email's content. Text here will
show in the preview area of soma amail clients.

Informational Style v1

|s this email not displaying correctly?
View i1 in your browser,

AliMed

38

Product Name

Repeatable content
blocks: Hover over
the drop arrow in the
upper right of a region
to toggle a menu of
options unique to that
section, like '‘Copy,
'‘Move Row Up', or
'‘Delete’. You can also
get a little fancy:
repeat blocks and
remove all text to
make image "gallery”
sections, or do the
opposite and remove
images for text-only
blocks!

600x150

Main Header
Secondary Header

Tertiary Header

Getting started: Customize your template by
clicking on the style editor tabs on your right.
Set your fonts, colors, and styles. After setting
your styling is all done you can click here in this
area, delete the text, and start adding your own
awasome content!

After you enter your content, highlight the text
you want to style and select the options you set
in the style editor in the "styles" tab. Want to get
rid of styling on a bit of text, but having trouble
doing it? Just use the "remove formatting”
bution to sirip the text of any formatting and
reset your style.

Product Name

Repeatable content
blocks: Hover over
the drop arrow in the
upper right of a region
to toggle a menu of
options unique to that
section, like "Copy’,
‘Move Row Up', or
‘Delete’. You can also
get a little fancy:
repeat blocks and
remove all text to
make image "gallery”
sections, or do the
opposite and remove
images for text-only
blocks!

[ swenow ___J§}

Follow on Twitter Friend on Facebook Forward to Friend

® % %curment_year_YYYY%%, AliMad Inc., %%account_address%%. We valua your privacy - view our privacy policy.

unsubscribe from all emalls update subscription preferences

Secondary & Tertiary Headers
are optional/removable

Shop now button is removable,
used when there is an associated
landing page otherwise link to
the products directly



Informational Style v2

Use thes area to offer a short teaser of your email's content. Text here w

Is this email not displaying cormeclly'™”
show in the preview area of some emal chents.

View it in your browser.

AliMed

600 x| 50

Main Header ‘<

Secondary Header
Tertiary Header
Getting started: Customize your template by clicking on the style edifor tabs on your right. Set your fonis,

colors, and styles. After setting your styling is all done you can click here in this area, delete the text, anc
start adding your own awesome content!

< Secondary & Tertiary Headers
are optional/removable

Aftar you enter your content, highlight the text you want to style and select the oplions you set in the style
editor in the "styles" tab. Want to get rd of styling on a bit of text, but having trouble doing it? Just use the
*remove formatting® button to strip the test of any formatting and reset your style.

Product Name

Repeatable content
blocks: Hover over
the drop amow in the
upper right of a
region to toggle a
menu of options
unique to that
section. like "Copy',
Wove Row Up'. or
Cealete’. You can

also get a little fancy:

repeat blocks and
ramove all text 1o

MAakKS iMmades
“gallery” sections, or
do the opposite and
remove images for
texi-only blocks!

260x200

Main Header

Repeatable content blocks: Hover over the
grep arrow in the upper right of a region to togale
a menu of options unique to that section, like
'Copy’. "Mowve Row Up’', or Delete’. You can alag
get a littke fancy: repeat blocks and remove all
text to make image "gallery” sections, or do the
opposite and remove images for text-only blocks!

Product Name

Repeatable content
blocks: Hover over
the drop amow in the
upper right of a
region to toggle a
meanu of options
unigue to that
secton, like 'Copy’,
'Move Row Up', or
'Delete’. You can

also get a litlla fa':][:

repeat blocks and
ramove all text to
make image
"gallery” sections,_ or
do the opposite and
remove images for
text-only blocks!

SHOP NOW -

Follow on Twitter Fnend on Faceboock Forward lo Friesnd

& Hetocument _year YYY YR, Adad lnc., %eaccount address %, We value your privacy - view our privacy policy.

unsubscribe from all emails update subscripbion preferences

Shop now button is
removable, used when there
is an associated landing
page otherwise link to the
products directly
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Use this area to offer a short teaser of your email's content. Texdt here w
show in the preview area of some email dients.

Multiline Style vl

FNAliMed

Is this email not displaying corractly?
view it in your browsar.

Product Name

Repeatable content
blocks: Hover over
the drop armow in the
upper right of a
region to toggle &
menu of options
unique 1o that
saction, like "Copy',
‘Wove Row Up', or
Delete’. You can
also get a little fancy:
repeat blocks and
remove all text to
make image
"gallery” sections, or
do the opposite and
remove images for
text-only blocks!

600x150

260x200

Main Header

Repeatable content blocks: Hover over the
drop arrow in the upper right of a region to toggle
a menu of options unique to that section, like
'Copy’, '"Move Row Up', or "Delete’. You can also
get a little fancy: repeat blocks and remove all
text lo make image "gallery” sections, or do the
opposite and remove images for text-only blocks!

Main Header
Secondary Header

Tertiary Header

NOx11C

Product Name

Repeatable content
blocks: Hover over
the drop arrow in the
upper right of a
region to toggle a
menu of options
unigue to that
section, like 'Copy',
'Move Row Up', or
'Delete’. You can
alsc get a little fancy:
repeat blocks and
rermnove all text to
make image
"gallery” sections. or
do the opposite and
remowe images for
text-only blocks!

-

Getting started: Customize your template by clicking on the style editor tabs on your right. Set your fonts,
colors, and styles. After setiing your styling is all done you can click here in this area, delete the text, and
start adding your own awesome contant!

After you enter your content, highlight the text you want o style and select the options you set in the style
editor in the "styles® tab. Want to get rid of styling on a bit of text, but having trouble doing it? Just use the

*remove formatting™ button 1o strip the text of any formatting and reset your styla.

SHOP NOW

Follow on Twitter Friend on Facebook Forward to Friend

@ %9%currant pear YYYY%%, Alded inc, %%account address%%. We value your privacy - view our privacy policy

40

unsubscnbe from all emails updats subscnpbon praferancas

Secondary & Tertiary Headers
are optional/removable



Multiline Style v2

Use this area to offer a short teaser of your email's content. Text here w Is this email not displaying comrectly's
show in the preview area of some emall clients. view it In \our Drowsar,

FNAliMed

600 x150

260x200 260x200

Product Name Product Name

Savings % (if applicabia)} savings % {if spplicabla)
Benefit Copy

Benefit Copy
SHOP NOW -

Follow on Twitter Frnend on Facebook Forward to Friend

8 Je3cumont_pear YYYY3%, Allad Inc., %e%account address%%%. We value your prvacy - view our privacy policy.

unsubscribe from all emais updsis subscripbon praferencas

Product blocks are repeatable

Shop now button is
removable, used when
there is an associated
landing page otherwise link
to the products directly
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